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Ad Cake 2021: soaring domestic television advertising market 

revenues 

Television advertising revenues increased by 17.1% to HUF 75 billion in 2021, according 

to an analysis by the Association of Hungarian Electronic Broadcasters (MEME) and the 

consulting firm EY.  

Based on an evaluation of data gathered from television companies and sales houses, 

commercial spending on classic television spots amounted to HUF 58.6 billion, while non-spot 

advertising including product placement and programme sponsorship generated HUF 4.8 billion, 

accounting for 87 percent of the advertising cake in total. The advertising spending of the public 

sectors, including TCR (social advertising) reached nearly HUF 10 billion, covering 13 percent of 

the total market size.  

According to the 17th edition of the survey conducted by MEME and EY, the commercial market 

has corrected the 2020 downturn, resulting in an 18.3 percent increase in spot revenues and a 

14.7 percent increase in non-spot advertisement in the sector in 2021 compared to the previous 

year. Public sector advertising, meanwhile, grew by 9.5 percent.  

The total amount of advertising slots offered in exchange of services or products exceeded HUF 

1.79 billion in 2021, but even excluding such barter transactions, the advertising market grew 

spectacularly by 16.8 percent to HUF 73.2 billion. 

xxx 

 

About television advertisement market analysis of EY and MEME 

In order to determine the size of the market, the actual data was provided directly by members of MEME, 

television companies and sales houses. Data was collected and aggregated by EY. 79 television channels 

were included in the analysis, which, according to Nielsen, covers 99 percent of the market. Aggregate 

data does not include estimates and other sources of revenue (e.g., premium SMS or event revenue). 

From 2016, based on the decision of MEME, members also report revenues from public and commercial 

sources separately. As in previous years, advertising revenues reported in connection with the state TCR 

mailto:zsombor.csaszar@hu.ey.com
mailto:ivarga@noguchi.hu


 

were taken into account in compiling the 2021 study. The survey also aggregated revenues from television 

channels' commodity barter transactions. 

 

About the Association of Hungarian Electronic Broadcasters (MEME) 

The Association of Hungarian Electronic Broadcasters (MEME) is a professional interest group, which 

aims to enhance the media service culture of audiovisual media, to increase the moral weight of 

audiovisual commercial activity and its members, to promote their professional work and to maintain and 

improve the professional environment. MEME has been carrying out a survey of the television advertising 

market since 2005, providing real - not estimated - data on the size of the television advertising market, 

stressing the importance of market transparency. More information: www.memeinfo.hu 

 

 

About EY 

 

EY exists to build a better working world, helping to create long-term value for clients, people and society 
and build trust in the capital markets.  
 
Enabled by data and technology, diverse EY teams in over 150 countries provide trust through assurance 
and help clients grow, transform and operate.  
 
Working across assurance, consulting, law, strategy, tax and transactions, EY teams ask better questions 
to find new answers for the complex issues facing our world today. 
 
EY refers to the global organization, and may refer to one or more, of the member firms of Ernst & Young 
Global Limited, each of which is a separate legal entity. Ernst & Young Global Limited, a UK company 
limited by guarantee, does not provide services to clients. Information about how EY collects and uses 
personal data and a description of the rights individuals have under data protection legislation are 
available via ey.com/privacy. 
 
EY member firms do not practice law where prohibited by local laws. For more information about our 
organization, please visit ey.com.  
 
This news release has been issued by EYGM Limited, a member of the global EY organization that also 
does not provide any services to clients. 


